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Throughout the process of advertising industry development, technology has 
played a guiding role, and the development of the advertising industry relies on 
gradual reform of the technology. Digital technology as image synthesis necessary 
means, non-linear editing, virtual technology, digital non-linear editing, blue screen 
technology, digital processing technology has been throughout in advertising 
production from planning, creative, production to every step of issue. Digital 
technology provides a powerful technical support for rich advertising works creation 
form, expand creative space, transformed image and the liberation of the creators of 
the creative thinking.  
This article introduces the relative theory of movie and TV advertisement and the 
relative technology of nonlinearity editor, and at the same time, it also analyzes its 
needs, the application of the nonlinearity editor, the design and the making process in 
details. This article explains the relationship between the dependence and the needs of 
the innovative idea thought, appreciation of the beauty characteristic, manifestation of 
movie and TV advertisement through analyzing the contents, style, the digitization 
technology in the making process and the characteristics of the art and technology. 
Treating using the digitization nonlinearity editor software AE to making movie and 
TV advertisement as an practical example, this article studies the application of the 
graphic and image making, dubbing and sound treatment, digital stunt making, color 
adjusting, and character making and film editing of scenes to the movie and TV 
advertisement to realize the creation goal precise and improve the innovative idea 
space to lead the industry of movie and TV advertisement to the new technological 
revolution. At last, this article summarizes the study and application of the digital 
nonlinearity editor in the post-production, prospects the development of the digital 
technology in this industry, reflects its the shortcoming and provides the reference for 
the further studies. 
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